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Our Mission 
Canopy Mission

Empowering attractions, 

waterparks, and ski operators, to 

maximize revenue and connect 

better with consumers through a 

simplified one-stop-shop digital 

experience for the guests

Improving the customer experience at every attraction
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Canopy Business Update
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Business Update

r

Completed Private placement and 
subsequent offering raising > 40M 

NOK to fund to profitability

Launched new strategic 
partnerships to scale business

Accelerated collaboration between 
Canopy businesses to drive growth

Continued to deliver on 
operational efficiencies



Bringing Innovation to 
the industry
Key Partnerships Include:

Business Update
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Consolidated income statement
• Q4 revenues down –6% YoY 

mainly due to a significant 
deferred revenue recognition 
related to gift cards in Q4 FY22

• FY23 revenues up 13% led 
by increase in B2B transactional 
revenues

• Personnel costs down -48% YoY 
in Q4 and -13% in FY23 due to 
effects of leavers and cost 
optimization actions taken 
throughout the year

• Q4 EBITDA of –7.2M NOK 
significant improvement on 
prior year underlining cost 
rationalization initiatives

Q4 FINANCIALS

6 *includes share-based compensation adjustment related to options and share grants of 0.35 MNOK in Q4 2022/23



Consolidated balance sheet 
Q4 FINANCIALS 
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Cash flow statement 
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• Significantly lower YoY cash 
burn in Q4 (8.2M NOK v 
15.9M NOK in Q4 FY22) with 
overall cash position of 8.6M 
NOK as of end of FY23

• Cash inflows of ∼40M NOK 
in Q1 FY24 related to 
proceeds from private 
placement and subsequent 
offering

• Trend of YoY cash flow 
improvement expected to 
continue through FY24 with 
increased revenues and 
lower annualized cost base

Q4 FINANCIALS 



KPI update

• B2B SaaS: No change in number of resorts in Q4 whilst growing ARR and 
increasing ARPA

• B2B Transactional: net decrease of 1 resorts & attractions in Q4

• Total of 228 B2B resorts & attractions as of May 23

• B2B SaaS 1% net ARR growth in Q4
• B2B Transactional –5% decrease in Q4
• Total ARR decrease of -4% in Q4

# of B2B resorts & attractions Growth in pro forma ARR and recurring transactional revenues*, EURm**

* Transactional net revenues is a % of total bookings so the payments for these B2B services are volume dependent and not secured up front. However, contracts are annually renewable, or multi-year renewable, hence net revenues are recurring 
(or reoccurring) but vary from year to year. Annual transactional recurring net revenues from existing resorts are calculated as trailing 12 months (TTM) net revenues. For the new resorts, annual transactional recurring net revenues are estimated 
based on an average multiplicator extracted from existing similar resorts and annual visitor numbers for the new resorts. Pro forma ARR excludes ARR in all periods from a customer that went bankrupt and never went live.

** EUR/USD = 1.07, EUR/CHF = 1.01
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KPIs
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B2B Transactional B2B SaaS
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Strong eCommerce growth with European ski resorts…

• Strong growth of 58% of TTM commissions from May ‘21 to May 23 with
significant expansion of the European ski business

• Growth of 23% of TTM commissions in the last twelve months from May 
22 to May 23

• Total growth of 15% in European ski commissions in winter season FY23 
in comparison with the same period in FY22

• Commissions in core months of the winter season to date exceeded the
prior period, with the highest absolute growth in December, representing
a 28% upside

European Ski commissions (TTM), USDm European Ski commissions (YoY), USDk
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Parks & Attractions

Even stronger eCommerce growth with Parks & Attractions

• Strong growth of 213% of TTM commissions from May 21 to May 23 
with significant traction in the P&A vertical

• Growth of 22% of TTM commissions in last twelve months from May 22 
to May 23

• P&A comissions in FY23 signifcantly outperformed FY22 in all months of
summer season

• P&A commissions in May FY24 largely in line in comparison with same 
period in FY23

Parks & Attractions commissions (TTM), USDm Parks & Attractions commissions (YoY), USDk
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Guidance for FY24

• Expected revenue growth of approximately 35% for 
FY24e

• Cash burn for FY24e of approx. 15 MNOK – an 
expected reduction of >70% compared to FY23e 

• Seasonality of cash flows is still present; however, 
being gradually improved by the growth in P&A
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GUIDANCE FOR FY24

REVENUE GUIDANCE FY24e

> 110 MNOK (∼35% YoY)
[ > 9.5 MEUR ]

Fiscal period from 1st May 2023 to 30th April 2024

FY23 FY24

82 MNOK > 110 MNOK

REVENUE GUIDANCE FY24e

Canopy Growth Strategy

Note: This Presentation includes forward-looking information and statements. Such forward-looking information and statements are based on current expectations, estimates and projections. Such forward-looking information and statements 
reflect current views with respect to future events and are subject to risks, uncertainties and assumptions. We cannot give any assurance as to the correctness of such information and statements.

REVENUE FY23

82 MNOK for FY23 ahead of

∼ 80 MNOK guidance in Q3



Q&A




