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Leading Baltic-based grocery retailer orders EUR 1 million of self-
checkouts from StrongPoint
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(Oslo, 2 February 2026) One of the largest grocery retailers in the Baltics has placed an order with StrongPoint to supply and
install additional self-checkouts in its stores.

The order is valued at approximately EUR 1 million. The agreement does not include implementation and future technical
support. Delivery and installation are planned for Q3 2026. This comes on the back of previous orders from the same
grocery retailer for self-checkouts from StrongPoint.

“We are proud to continue supporting this long-standing customer with self-checkout solutions. This continued partnership is
a testament to the consistently strong customer intimacy our Baltic team has built with this key grocery retail customer,”
said Jacob Tveraabak, CEO of StrongPoint.

“We appreciate that this customer has continued to work with StrongPoint over many years on this business-critical in-store
technology. We are looking forward to starting the installation process and supporting them on their journey in providing
better and faster self-checkout experiences,” said Rimantas MaZulis, SVP of StrongPoint Baltics.

Disclosure regulation
This information is subject to the disclosure requirements pursuant to Section 5-12 of the Norwegian Securities Trading Act.
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About StrongPoint

StrongPoint is a grocery retail technology company that provides solutions to make shops smarter, shopping experiences
better, and online grocery shopping more efficient. With approximately 500 employees in Norway, Sweden, the Baltics,
Finland, Spain, the UK and Ireland, and together with a wide partner network, StrongPoint supports grocery and retail
businesses in more than 20 countries.

StrongPoint provides end-to-end e-commerce solutions, including in-store order picking, automated fulfillment (with
AutoStore), click & collect temperature-controlled grocery lockers, and in-store and drive-thru grocery pickup solutions. The
company also delivers a range of in-store technologies, such as electronic shelf labels, Al-powered self-checkouts, and cash
management and payment solutions. StrongPoint is headquartered in Norway and is listed on the Oslo Stock Exchange with
a revenue of approximately NOK 1.3 billion [ticker: STRO].
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