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Austrian car market results

A2 The car owner and his relationship with the car 2025

289% Acar of my own is utterly essential,
it guarantees me freedom and

independence ﬁ

499% Already leave my car at home
whenever | can and use
alternatives

529 Individual mobility
must change: less car,
more alternatives

249 The way things are developing,
I’m afraid | soon won’t be able
to afford my car any more

Austria/Source: DAT

819% Drivingis fun

909% My car must always

B

be in a technically
flawless condition

74 willdrive current car for longer,
to wait for technological or political
developments in electric mobility
or drive types

72% Aslongas|can’t charge
at home, an EVis not
an option for me

289% I have already personally
driven an EV

73.

Having a car is indispensable to me
to ensure my mobility in day-to-day life.

20.

| would consider a car-sharing scheme
as an alternative to owning a car.
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For 73% of car owners in Austria, owning a car is indispen-
sable. This figure is slightly lower than in other countries.
At the same time, many respondents expressed (very)
satisfaction with public transportation. It is also note-
worthy that significantly fewer car owners in Austria worry
that they will no longer be able to afford their own vehicle
due to current (economic) developments. Nearly 40%
have already gained experience with electric vehicles,

and among these, as in other countries, there is a clear
shift towards e-mobility. Looking at all car owners, many
are still waiting to see how the situation develops.
However, at 27%, the number of those who cannot
imagine switching to an electric car is significantly

lower than in Germany.

E1  Experience of BEVs 2025

M— 3 8% Already driven a BEV

Austria/Source: DAT

Austrian car market results

N

. 6 2% Never driven a BEV w

E2 BEVs: assessments of car owners 2025

649 Eco-friendly in use 54,

659% Great fun to drive 40%

569% Perfect everyday car 37%

529 Drive system of the future 36%

559% Interesting because of current discount offers 43%

70% Too expensive to buy 78%

@ 50% Technology not yet mature 66%

A 1 639 Battery is a major uncertainty factor 75%

449 Infrastructure is insufficient here 52%

Car owners = A Already driven a BEV Total

Austria/Source: DAT

E5  BEVs: carowners’ plans to go electric

51% canimagine
switching

Already
driven
a BEV

20% Already
own a BEV

1

own a BEV

459 canimagine
switching

J Total
8% Already

Austria/Source: DAT

1 NN e coscouninanaisis
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Austrian car market results

Statements on Chinese manufacturers’ cars 2025

N
)

Have experienced them
(e.g. test drive, hire car)

Austria/Source: DAT

Have seen some Have seen them Would consider
on the road in media or advertising buying one

Statements on the topic of Chinese car brands in 2025

Competition is positive,
results in better choice/prices

Buy based on features/quality,

origin doesn’t matter

Am sceptical about
quality/reliability

Would be worried about my data

being processed in China

Believe that in 5 years many Chinese
car brands will have disappeared again

Am confident that established manufacturers
will hold their own against Chinese manufacturers

O~

Still prefer established car brands

Multiple answers possible

Austria/Source: DAT

Austrian car owners have an open attitude towards
Chinese manufacturers. Almost two-thirds have already
seen cars from these manufacturers on the road, and a
similar number welcome the competition. Skepticism

regarding quality and reliability, at 46%, is lower than

4 DAT Reportinternational 2026

in most other countries compared. 31% of respondents could
actually imagine buying a Chinese car. Only 22% agreed with the
statement that many Chinese car brands will disappear from the
market in about five years. This is also significantly lower than in
the other countries.

Austrian car market results I
[

Statements by car owners on value retention, workshop and care 2025

Regular servicing and care
increases the resale value

My car must always be
in a technically
flawless condition

Attach no importance
to genuine parts as
they're more expensive

To keep costs low, | would
also have used parts fitted,
assuming they were in
good working order

Am increasingly dissatisfied
with the development
of workshop costs

To lower my running costs,
| put off servicing and repairs
as long as possible

Austria/Source: DAT

My car must look well cared-for inside
and out, else | don’t feel comfortable

Remove minor rust spots
and scratches immediately

- Doubt whether all work
recommended/performed
by garage was necessary

. Often feel | don’t get the best
advice during garage visits

Self-assessment: documenting of damage
by smartphone 2025

69% Yes

189% Don’t know
ﬂﬁ NO

Austria/Source: DAT

=R

Looking at the relationship Austrian car owners have with
their vehicles and their repair shops, a high standard for
maintenance and technical condition is evident. In con-
trast, compared to other countries, there is a somewhat
lower standard for the visual appearance of the vehicle’s
interior and exterior. And although dissatisfaction with
rising repair costs is relatively high at 62%, necessary
repairs are not postponed. At 14%, the number of those
who do so is the lowest compared to other countries.
Austrian car owners are also very confident in their ability
to photographically document vehicle damage: 69% state
that they would be able to do so.

DAT Report international 2026 5



2 —— French car market results

alternatives

60% Individual mobility

France/Source: DAT

A2 The car owner and his relationship with the car 2025 El
949 Acarof my own is utterly essential, 869% Drivingis fun
it guarantees me freedom and
independence
929% My car must always
be in a technically
flawless condition
E2
5329% Already leave my car at home
whenever | can and use
_ 779% willdrive current car for longer,
to wait for technological or political
developments in electric mobility
must change: less car, or drive types
more alternatives
629% Aslongas|can’tcharge
h EVi
449 The way things are developing, athome, an EVis not
an option for me
I’'m afraid | soon won’t be able
to afford my car any more
21% 1Ihave already personally
driven an EV
E5

85.

Having a car is indispensable to me
to ensure my mobility in day-to-day life.

36.

| would consider a car-sharing scheme
as an alternative to owning a car.

6 DAT Reportinternational 2026

In a large country like France, it’s hardly surprising that over
80% consider their own car indispensable for their daily
mobility needs. This puts France at the top of the list inter-
nationally, since only 18% of car owners live in a major city.
However, just over half of all respondents indicated that

they also leave their car at home when possible. With 44%
stating they are afraid of soon no longer being able to

afford their own car, French car owners rank second in the
international comparison. Over 70% of French car owners
confirmed that they plan to keep their existing vehicles longer
to wait and see how electric mobility develops. At the same
time, the option of privately charging an electric car also
plays a very important role for them. Over 50% could imagine
switching to an electric car.

Experience of BEVs 2025

m— 3 1% Already drivenaBEV

France/Source: DAT

2 —— French car market results I I

N

6 9% Never driven a BEV w

BEVs: assessments of car owners 2025

66% Eco-friendly in use

669% Great fun to drive

689% Perfect everyday car

589% Drive system of the future

57% Interesting because of current discount offers

829% Too expensive to buy

@ 599% Technology not yet mature
A 1 76% Battery is a major uncertainty factor
68% Infrastructure is insufficient here
Car owners A i

Already driven a BEV

France/Source: DAT

55%
44,
52%

419%
42%

86%
65%
79%
65%

Total

BEVs: car owners’ plans to go electric

55% cCanimagine
switching

Already
driven
a BEV

13% Already
own a BEV

1

46% Canimagine
switching

Total

5% Already
own a BEV

France/Source: DAT

1 NN e coscouninanaisis
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2 —— French car market results

Statements on Chinese manufacturers’ cars 2025

N
)

Have experienced them
(e.g. test drive, hire car)

France/Source: DAT

Have seen some Have seen them Would consider

on the road in media or advertising buying one

Statements on the topic of Chinese car brands in 2025

Competition is positive,
results in better choice/prices

Buy based on features/quality,
origin doesn’t matter

Am sceptical about
quality/reliability

Would be worried about my data
being processed in China

Believe that in 5 years many Chinese
car brands will have disappeared again

Am confident that established manufacturers
will hold their own against Chinese manufacturers

Still prefer established car brands

O~

Multiple answers possible

France/Source: DAT

The visibility of Chinese brands is somewhat lower in
France than in other countries. Purchase intent, at 27%,
ranks last in a country comparison. Italy, for example, is
significantly higher at 41%. In France - a country with its
own automotive industry - 67% of car owners express

8 DAT Report international 2026

a clear affinity for established car brands. Opinions are divided
regarding quality and the ability of established brands to compete
with the Chinese. It remains to be seen how French car owners
will react to the switch to a Chinese electric vehicle. Nevertheless,
a shift towards e-mobility is clearly evident.

2 —— French car market results I I

Statements by car owners on value retention, workshop and care 2025

Regular servicing and care
increases the resale value

My car must always be
in a technically
flawless condition

Attach no importance
to genuine parts as
they're more expensive

To keep costs low, | would
also have used parts fitted,
assuming they were in
good working order

Am increasingly dissatisfied
with the development
of workshop costs

To lower my running costs,
| put off servicing and repairs
as long as possible

France/Source: DAT

My car must look well cared-for inside
and out, else | don’t feel comfortable

Remove minor rust spots
and scratches immediately

- Doubt whether all work
recommended/performed
by garage was necessary

. Often feel | don’t get the best
advice during garage visits

Self-assessment: documenting of damage
by smartphone 2025

76% Yes

139% Don’t know .
No

France/Source: DAT

=R

French car owners’ relationship with their vehicles is
characterized by a high level of satisfaction regarding their
vehicles’ technical condition. Inspections and, above all,

the visual condition also play an important role, particularly
when it comes to minor damage to the bodywork or the
condition of the interior. However, a striking feature compared
to other countries is the high level of dissatisfaction (81%)
with the rising costs of maintenance and repairs. Consequent-
ly, there is also support for using second-hand parts to reduce
costs. Skepticism regarding advice in general, or even the
work recommended by a garage, is also more pronounced
compared to other countries. Documenting damage with

a smartphone is the most common practice among all

countries, with 76% approval.

DAT Report international 2026 9



3 —— ltalian car market results

70% Individual mobility

Italy/Source: DAT

A2 The car owner and his relationship with the car 2025 El
939% Acarof my own is utterly essential, 869% Drivingis fun
it guarantees me freedom and
independence
869% My car must always
be in a technically
flawless condition
E2
639% Already leave my car at home
whenever | can and use
alternatives
__ 769% willdrive current car for longer,
to wait for technological or political
developments in electric mobility
must change: less car, or drivetypes
more alternatives
63% Aslongas|can’tcharge
h EVi
289% The way things are developing, athome, an EVis not
an option for me
I’'m afraid | soon won’t be able
to afford my car any more
269% | have already personally
driven an EV
E5

1T.

Having a car is indispensable to me
to ensure my mobility in day-to-day life.

37.

| would consider a car-sharing scheme
as an alternative to owning a car.

10 DAT Reportinternational 2026

Nearly 80% of all car owners in Italy rely on their cars
daily. Over 90% see them as a guarantee of freedom and
independence. A strikingly high number (70%) com-

pared internationally confirm that individual mobility
needs to change, and almost as many leave their cars at
home whenever possible. However, Italian car owners
rate their public transport system as poor compared to
other countries. Only 26% of car owners have personal
experience with electric cars - less than in other countries.
Home charging and waiting for further developments are
also characteristic of Italian car owners. However, their
openness to e-mobility is demonstrated by the fact that
51%, the highest percentage compared to other countries,
can imagine switching to electric vehicles.

Experience of BEVs 2025

M— 2 6% Already driven a BEV

Italy/Source: DAT

3 —— ltalian car market results I I

N

- 74% Never driven a BEV w

BEVs: assessments of car owners 2025

649 Eco-friendly in use 56%

62% Great fun to drive 37%

66% Perfect everyday car 55%

569% Drive system of the future 43%

72% Interesting because of current discount offers 58%

73% Too expensive to buy 79%

@ 57% Technology not yet mature 66%

A 1 67% Battery is a major uncertainty factor 66%

68% Infrastructure is insufficient here 68%

Car owners = A Already driven a BEV Total

Italy/Source: DAT

BEVs: car owners’ plans to go electric

66% Canimagine
switching

7% Already

own a BEV \'

Already
driven
a BEV

1

51% canimagine
switching

Total
2% Already ™

own a BEV

Italy/Source: DAT

— Al -
> — I I I I =|-= & - Cross-country analysis
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3 —— ltalian car market results

Statements on Chinese manufacturers’ cars 2025

N
)

Have experienced them Have seen some Have seen them Would consider
(e.g. test drive, hire car) on the road in media or advertising buying one
Italy/Source: DAT Multiple answers possible

Statements on the topic of Chinese car brands in 2025

Competition is positive,
results in better choice/prices

Buy based on features/quality,
origin doesn’t matter

Am sceptical about
quality/reliability

Would be worried about my data
being processed in China

Believe that in 5 years many Chinese
car brands will have disappeared again

Am confident that established manufacturers
will hold their own against Chinese manufacturers

Still prefer established car brands

O~

Italy/Source: DAT

In Italy, cars from Chinese manufacturers are a common Two-thirds view the competition positively, and skepticism
sight on the, and the likelihood of considering buying regarding quality or data processing in China is relatively low
such a car is also very high at 41%, the highest compared compared to other countries. However more than half of Italian
to other countries. Italy, a country with its own automotive car owners believe in the established manufacturers and their

industry, is therefore undecided about Chinese makes. ability to prevail, while almost as many continue to prefer the

established car brands.

12 DAT Report international 2026

3 —— ltalian car market results I I

Statements by car owners on value retention, workshop and care 2025

Regular servicing and care

increases theresalevalue ____

My car must always be
in a technically
flawless condition

Attach no importance
to genuine parts as
they're more expensive

To keep costs low, | would

also have used parts fitted,
assuming they were in

good workingorder __

Am increasingly dissatisfied
with the development
of workshopcosts .

To lower my running costs,
| put off servicing and repairs
aslongaspossible

Italy/Source: DAT

My car must look well cared-for inside
and out, else | don’t feel comfortable

Remove minor rust spots
and scratches immediately

- Doubt whether all work
recommended/performed
by garage was necessary

. Often feel | don’t get the best
advice during garage visits

Self-assessment: documenting of damage
by smartphone 2025

64% Yes

199% Don’t know

i -

Italy/Source: DAT

=R

Analyzing the relationship between Italian car owners and
their vehicles reveals that the overall technical condi-

tion of their cars is somewhat lower compared to other
countries. Original spare parts also play a minor role;
slightly more than half of owners would use second-hand
parts to save money. Two-thirds of Italian car owners are
increasingly dissatisfied with the rising cost of repairs, and
the statement “I doubt whether all the work recommend-
ed and/or carried out by the garage is necessary” ranks
second among ltalian car owners, with 59% agreeing
with the results. 64% of respondents confirmed that they
feel capable of documenting damage using their own
smartphone. This places them in the lower middle range
compared to other countries.

DAT Report international 2026 13



Norwegian car market results @ F\\/

A2 The car owner and his relationship with the car 2025

939% Acarof my own is utterly essential,
it guarantees me freedom and

independence ﬁ

539% Already leave my car at home
whenever | can and use
alternatives

469% Individual mobility
must change: less car,
more alternatives

429 The way things are developing,
I’m afraid | soon won’t be able
to afford my car any more

Norway/Source: DAT

889% Drivingis fun

T7% My car must always
be in a technically
flawless condition

_ 779% willdrive current car for longer,
to wait for technological or political

developments in electric mobility
or drive types

39% Aslongas|can’t charge
at home, an EVis not
an option for me

599% I have already personally
driven an EV

76.

Having a car is indispensable to me
to ensure my mobility in day-to-day life.

28.

| would consider a car-sharing scheme
as an alternative to owning a car.

14 DAT Report international 2026

Over 90% of Norwegian car owners consider individual
mobility to be of paramount importance, while only 77%

view the technical condition of their vehicles as important.

The proportion of BEVs is exceptionally high in Norway
(27%; all other countries have single-digit percentages).
This yields numerous insights: only 39% would consider
the lack of private charging a deterrent to purchasing a
BEV. Nearly 60% of all car owners have already driven an
electric car, and almost two-thirds of all respondents see
BEVs as perfect everyday vehicles. Critical views on pur-
chase price, technology, and battery are lower compared
to other countries. Nota bene: The number of passenger
cars in Norway is only 3 million; the smallest number in

this comparison.

E1  Experience of BEVs 2025

M— 5 9% Already driven a BEV

Norway/Source: DAT

Norwegian car market results

N

- 4 1 % Never driven a BEV w

E2 BEVs: assessments of car owners 2025

68% Eco-friendly in use 57%

689% Great fun to drive 50%

79% Perfect everyday car 65%

65% Drive system of the future 52%

61% Interesting because of current discount offers 53%

499% Too expensive to buy 55%

@ 469% Technology not yet mature 56%

A 1 589% Battery is a major uncertainty factor 63%

489% Infrastructure is insufficient here 46%

Car owners = A Already driven a BEV Total

Norway/Source: DAT

E5  BEVs: carowners’ plans to go electric

349% Canimagine

switching

Already
driven
a BEV

529% Already @m
own a BEV

40% Canimagine
switching

Total

329% Already
own a BEV

Norway/Source: DAT

1 NN e coscouninanaisis
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Norwegian car market results @ F\\/

Statements on Chinese manufacturers’ cars 2025

N
)

Have experienced them Have seen some Have seen them Would consider
(e.g. test drive, hire car) on the road in media or advertising buying one
Norway/Source: DAT Multiple answers possible

Statements on the topic of Chinese car brands in 2025

Competition is positive,
results in better choice/prices

Buy based on features/quality,
origin doesn’t matter

Am sceptical about
quality/reliability

Would be worried about my data
being processed in China

Believe that in 5 years many Chinese
car brands will have disappeared again

Am confident that established manufacturers
will hold their own against Chinese manufacturers

Still prefer established car brands

O~

Norway/Source: DAT

Chinese cars are a common sight on Norwegian roads: countries - confirmed that they would prefer established brands.

50% of all car owners have seen such vehicles. Norway There is also considerable scepticism regarding quality and the
is a country without its own automotive industry, which further processing of data in China. 40%, again the highest per-
suggests a generally positive view of Chinese makes. How- centage of car owners internationally, believe that many Chinese

ever, 70% - the highest percentage compared to other brands will have disappeared from the market within five years.

16 DAT Report international 2026

Norwegian car market results !I!
HiEn

Statements by car owners on value retention, workshop and care 2025

Regular servicing and care
increases the resale value

My car must always be
in a technically
flawless condition

Attach no importance
to genuine parts as
they're more expensive

To keep costs low, | would
also have used parts fitted,
assuming they were in
good working order

Am increasingly dissatisfied
with the development
of workshop costs

To lower my running costs,
| put off servicing and repairs
as long as possible

Norway/Source: DAT

My car must look well cared-for inside
and out, else | don’t feel comfortable

Remove minor rust spots
and scratches immediately

- Doubt whether all work
recommended/performed
by garage was necessary

. Often feel | don’t get the best
advice during garage visits

Self-assessment: documenting of damage
by smartphone 2025

70% Yes

20% Don’t know
ﬂ ®z£ Sl No

Norway/Source: DAT

=R

Norwegian car owners have the highest approval rating
when it comes to regular vehicle maintenance to preserve
their car’s value. At the same time, their assessment of
their cars’ visual condition is rather average. Regarding
the development of workshop costs, 74% confirmed that
they are increasingly dissatisfied. To reduce these costs,
68% would use second-hand parts. They also top the
international comparison in these two statements. Over

a third would also postpone necessary repairs to save
money. And they also lead the way (63%) in doubting the
work recommended by their mechanics. Once again, their
self-assessment regarding the documentation of vehicle
damage using their own smartphones is very high (70%).

DAT Report international 2026 17



5 ———— Polish car market results

A2 The car owner and his relationship with the car 2025

919% Acarof myown is utterly essential,
it guarantees me freedom and

independence ﬁ

519% Already leave my car at home
whenever | can and use
alternatives

529 Individual mobility
must change: less car,
more alternatives

479% The way things are developing,
I’m afraid | soon won’t be able
to afford my car any more

Poland/Source: DAT

91% Drivingis fun

&79% My car must always

B

be in a technically
flawless condition

629 willdrive current car for longer,
to wait for technological or political
developments in electric mobility
or drive types

50% Aslongas|can’t charge
at home, an EVis not
an option for me

259% I have already personally
driven an EV

1T.

Having a car is indispensable to me
to ensure my mobility in day-to-day life.

34.

| would consider a car-sharing scheme
as an alternative to owning a car.

18 DAT Reportinternational 2026

Poland is one of the larger European countries in terms
of area, yet it has the lowest average household income
among car owners. Electrification of the total car fleet is
at 1%. Over 90% of Polish car owners consider their car
essential, but about half fear they will soon no longer be
able to afford it. They leave their cars at home whenever
possible and use alternatives. This strategy appears to
be working, as over 40% live in large cities - significantly

more than in other countries (with the exception of Spain:

50%). Only 25% have personal experience with electric
vehicles, the lowest figure internationally. This also
explains the high number of those unsure whether they
could imagine switching to an electric car (35%).

E1  Experience of BEVs 2025

m— 2 5% Already driven a BEV

Poland/Source: DAT

—— Polish car market results

L

N

. 7 5% Never driven a BEV w

E2 BEVs: assessments of car owners 2025

63% Eco-friendly in use

649% Great fun to drive

53% Perfect everyday car

599% Drive system of the future

70% Interesting because of current discount offers

70% Too expensive to buy

@ 649 Technology not yet mature
A 1 70% Battery is a major uncertainty factor
T4% Infrastructure is insufficient here
Car owners A Already driven a BEV

Poland/Source: DAT

52%
40%
35%

419%
549

T7%
65%
71%
T1%

Total

E5  BEVs: carowners’ plans to go electric

67% Canimagine
switching

49 Already
own a BEV
Already
driven
a BEV ; %

40% Canimagine
switching

Total

7

1% Already
own a BEV

Poland/Source: DAT

1 NN e coscouninanaisis

DAT Report international 2026 19



5 ———— Polish car market results 5 ——— Polish car market results -
Statements on Chinese manufacturers’ cars 2025

Statements by car owners on value retention, workshop and care 2025

My car must look well cared-for inside
and out, else | don’t feel comfortable

Regular servicing and care
increases the resale value

My car must always be Remove minor rust spots
in a technically and scratches immediately

[@ flawless condition —‘

Attach no importance
to genuine parts as

N
)

Have experienced them Have seen some Have seen them Would consider they're more expensive
(e.g. test drive, hire car) on the road in media or advertising buying one
To keep costs low, | would - Doubt whether all work
Poland/Source: DAT Multiple answers possible

also have used parts fitted,
assuming they were in
good working order

recommended/performed
by garage was necessary

. Often feel | don’t get the best
advice during garage visits

Statements on the topic of Chinese car brands in 2025

Am increasingly dissatisfied
with the development

of workshop costs

Competition is positive,
results in better choice/prices

To lower my running costs,
| put off servicing and repairs
as long as possible

Buy based on features/quality,
origin doesn’t matter

Am sceptical about
quality/reliability

Would be worried about my data
being processed in China

Believe that in 5 years many Chinese
car brands will have disappeared again Poland]Source: DAT

Am confident that established manufacturers
will hold their own against Chinese manufacturers

Self-assessment: documenting of damage
by smartphone 2025

Still prefer established car brands Polish car owners value their vehicles at a similarly high

O~

60% Yes

level as car owners in other markets included in this
comparison. They advocate regular inspections to maintain
the vehicle’s value and confirmed more frequently than car

owners in other countries that they have minor scratches

and dents repaired. Over half are dissatisfied with the rising
Poland/Source: DAT

28% Don’t know cost of repairs, so it’s not surprising that almost as many

Cars from Chinese manufacturers are a common sight on other countries, the approval rating for established manufacturers also doubt that all the work recommended by repair shops

Polish roads, and nearly 50% of Polish car owners have
seen them. Almost 40% could imagine buying such a ve-
hicle, and nearly 70% welcome the competition. However,
just over half of all respondents expressed scepticism
regarding the quality. It is noteworthy that, compared to

20 DAT Reportinternational 2026

(68%) remains very high. 35% of respondents believe that many
Chinese manufacturers will have disappeared from the market
within five years. This puts Poland in line with the average across
other countries.

No

Poland/Source: DAT

=R

is truly necessary. When it comes to documenting damage

@ would also support using second-hand parts if it meant
ﬁ saving money. Slightly more than half of Polish car owners

to their own vehicle using a smartphone, only 60% of car
owners feel confident doing so. This is the lowest figure in
the international comparison.

DAT Report international 2026 21



6 ——— Spanish car market results

A2 The car owner and his relationship with the car 2025

939% Acarof my own is utterly essential,
it guarantees me freedom and

independence ﬁ

569% Already leave my car at home
whenever | can and use
alternatives

599% Individual mobility
must change: less car,
more alternatives

439% The way things are developing,
I’m afraid | soon won’t be able
to afford my car any more

Spain/Source: DAT

839% Drivingis fun

929% My car must always

B

be in a technically
flawless condition

74 willdrive current car for longer,
to wait for technological or political
developments in electric mobility
or drive types

61% Aslongas|can’tcharge
at home, an EVis not
an option for me

27% I have already personally
driven an EV

75.

Having a car is indispensable to me
to ensure my mobility in day-to-day life.

40.

| would consider a car-sharing scheme
as an alternative to owning a car.

22 DAT Report international 2026

After Poland, Spain has the highest average age of its

passenger car fleet at 11.2 years, and over 70% of owners
plan to keep their vehicles longer to wait for developments
in drive technology. An important factor here is that half of
all Spanish car owners live in large cities, while only 24%
live in small towns. This is the lowest figure internationally.
Only 1% of the car fleet is currently electric, meaning that
only 27% of all Spanish car owners have any experience

with electric vehicles. However, the openness towards

e-mobility is evident in the fact that almost 50% can

imagine switching to electric vehicles. Almost all Spanish
car owners agree, with 80% of respondents stating that the

charging infrastructure is inadequate.

E1  Experience of BEVs 2025

Spain/Source: DAT

6 ——— Spanish car market results

I

N

- 7 3% Never driven a BEV w

E2 BEVs: assessments of car owners 2025

71% Eco-friendly in use

629% Great fun to drive

639% Perfect everyday car

529 Drive system of the future

76% Interesting because of current discount offers

T749% Too expensive to buy

@ 73% Technology not yet mature
A 1 78% Battery is a major uncertainty factor
829 Infrastructure is insufficient here
Car owners A Already driven a BEV

Spain/Source: DAT

60%
37%
48%

38%
66%

81%
78%
81%
80%

Total

E5  BEVs: carowners’ plans to go electric

58% cCanimagine
switching

Already
driven
7% Already aBEV

2% Already -

own a BEV

47% Canimagine
switching

Total

Spain/Source: DAT
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6 —— Spanish car market results

Statements on Chinese manufacturers’ cars 2025

N
)

Have experienced them
(e.g. test drive, hire car)

Spain/Source: DAT

Have seen some Have seen them Would consider

on the road in media or advertising buying one

Statements on the topic of Chinese car brands in 2025

Competition is positive,
results in better choice/prices

Buy based on features/quality,
origin doesn’t matter

Am sceptical about
quality/reliability

Would be worried about my data
being processed in China

Believe that in 5 years many Chinese
car brands will have disappeared again

Am confident that established manufacturers
will hold their own against Chinese manufacturers

Still prefer established car brands

O~

Multiple answers possible

Spain/Source: DAT

Only slightly over 40% of car owners in Spain have seen
Chinese cars on their roads, a relatively low figure com-
pared to other countries. However, 40% of those surveyed
could imagine buying a Chinese car - the highest figure
compared to other countries. Spain has its own auto-
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motive industry, but at 55%, the surveyed car owners show the
least support for established car brands. At 46%, confidence that
established brands can compete with Chinese manufacturers is
the second lowest in the comparison. Only 26% fear the potential
further processing of their data in China, also a very low figure.

6 ——— Spanish car market results &

Statements by car owners on value retention, workshop and care 2025

Regular servicing and care
increases the resale value

My car must always be
in a technically
flawless condition

Attach no importance
to genuine parts as
they're more expensive

To keep costs low, | would

also have used parts fitted,
assuming they were in

good workingorder __

Am increasingly dissatisfied
with the development
of workshopcosts .

To lower my running costs,
| put off servicing and repairs
aslongaspossible

Spain/Source: DAT

My car must look well cared-for inside
and out, else | don’t feel comfortable

Remove minor rust spots
and scratches immediately

- Doubt whether all work
recommended/performed
by garage was necessary

. Often feel | don’t get the best
advice during garage visits

Self-assessment: documenting of damage
by smartphone 2025

76% Yes

189% Don’t know
% No

Spain/Source: DAT

=R

The age of the car fleet in Spain has consequences for

car owners’ workshop habits. Regular maintenance is
considered less necessary, and rust spots and scratch-

es are repaired less frequently than in other markets.
Nevertheless, Spanish car owners value a clean car, both
inside and out. 72% of respondents were dissatisfied with
the development of repair and inspection costs, a very
high figure compared internationally, surpassed only by
France and Norway. A decline in trust in workshops is also
evident, with over 50% doubting the work recommended
by the workshop, and almost 40% feeling they are not
receiving optimal advice during workshop visits. 76% of
car owners were confident in documenting damage using

their smartphones, a top figure internationally.
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7

German car market results

The car owner and his relationship with the car 2025

Germany/Source: DAT

A car of my own is utterly essential,
it guarantees me freedom and

independence ﬁ

Already leave my car at home
whenever | can and use
alternatives

Individual mobility
must change: less car,
more alternatives

The way things are developing,
I’'m afraid | soon won’t be able
to afford my car any more

Driving is fun

B

My car must always
be in a technically
flawless condition

Will drive current car for longer,

to wait for technological or political
developments in electric mobility
or drive types

As long as | can’t charge
at home, an EV is not
an option for me

| have already personally
driven an EV

Having a car is indispensable to me
to ensure my mobility in day-to-day life.

| would consider a car-sharing scheme
as an alternative to owning a car.
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Owning a car is caught in a complex web of emotions,
cost pressures, and the development of electric mobility.
The availability of private charging for electric vehicles is
becoming a deciding factor for or against electric mobility.
Therefore, many car owners are waiting to see how the
situation surrounding alternative drive systems develops.
Crucially, over 80% of all private car owners rely on their
own car every day, and only 30% have any experience
with an electric vehicle. However, once this experience

is gained, the perception of electric mobility changes
significantly - less critical. While switching to an electric
car may still seem a long way off for many, it is becoming
increasingly conceivable. This is especially true for those
who have already driven an electric car themselves.

Experience of BEVs 2025

Germany/Source: DAT

7 —— German car market results -

Already driven a BEV

Never driven a BEV M

BEVs: assessments of car owners 2025

62%

Eco-friendly in use

62%

Great fun to drive

549,

Perfect everyday car

54

Drive system of the future

61%

Interesting because of current discount offers

4%

Too expensive to buy

Technology not yet mature

Battery is a major uncertainty factor

Infrastructure is insufficient here

@ 56%
66%
64%
Already driven a BEV

Germany/Source: DAT

Total

BEVs: car owners’ plans to go electric

Already
driven
a BEV

16% Already
own a BEV

1

Germany/Source: DAT

Total
5% Already -J ota

own a BEV
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7 —— German car market results

Statements on Chinese manufacturers’ cars 2025

N
)

Have experienced them
(e.g. test drive, hire car)

Germany/Source: DAT

Have seen some Have seen them Would consider
on the road in media or advertising buying one

Statements on the topic of Chinese car brands in 2025

Competition is positive,
results in better choice/prices

Buy based on features/quality,
origin doesn’t matter

Am sceptical about
quality/reliability

Would be worried about my data

being processed in China

Believe that in 5 years many Chinese
car brands will have disappeared again

Am confident that established manufacturers
will hold their own against Chinese manufacturers

O~

Still prefer established car brands

Multiple answers possible

Germany/Source: DAT

Chinese manufacturers are increasingly entering the
automotive market. While their production volume is still
relatively small, they are gaining traction on the roads
and in the media. Many private car owners welcome this
new competitive landscape with European manufactur-
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ers, hoping for price advantages. However, they remain sceptical
about data processing and overall quality. Nearly 30% of private

car owners would consider purchasing a Chinese vehicle, but the

majority currently still prefer established brands.

7 —— German car market results -

Statements by car owners on value retention, workshop and care 2025

Regular servicing and care
increases the resale value

My car must always be
in a technically
flawless condition

Attach no importance
to genuine parts as
they're more expensive

To keep costs low, | would
also have used parts fitted,
assuming they were in
good working order

Am increasingly dissatisfied
with the development
of workshop costs

To lower my running costs,
| put off servicing and repairs
as long as possible

Germany/Source: DAT

My car must look well cared-for inside
and out, else | don’t feel comfortable

Remove minor rust spots
and scratches immediately

- Doubt whether all work
recommended/performed
by garage was necessary

. Often feel | don’t get the best
advice during garage visits

Self-assessment: documenting of damage
by smartphone 2025

62% Yes

189% Don’t know

il 2

Germany/Source: DAT

=R

People’s relationship with their cars is heavily influenced
by the rising costs of maintenance and repairs at auto
repair shops. Nevertheless, 90% of all private car own-
ers still place great importance on their vehicle being in
perfect working order. However, scepticism towards their
traditional repair shop is already noticeable in several
areas, and the question is to what extent a tipping point
has been reached where people change their behaviour.
Many, for example, would have used parts installed to
save money.

Interestingly, almost two-thirds of all car owners feel
capable of documenting vehicle damage themselves
using their smartphones in the event of an accident and
sending this documentation to their insurance company.
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Cross-country analysis Cross-country analysis

Market overview 2025 Private ownership necessity 2025
Annualincome in EUR 52,116 42,229 39,127 68,4202 29,7863 40,738 41,112 Having a car is indispensable to me to ensure 73 85 7 76 7 75 81
my mobility in day-to-day life
Average car age 8.7 9.5 9.3 9.5 11.7 11.2 9.5
. I would consider a car-sharing scheme 20 36 37 28 34 40 16
Annual kilometers covered 13,815 13,568 13,686 13,992 15202 12,997 13,140 as an alternative to owning a car
Average amount of cars per household 1.6 1.4 1.5 1.5 1.5 1.5 1.4
Source: DAT
Home situation in percent
Small town (pop. <20k) 62 53 38 40 30 24 41
Mid-sized town (pop. 20k to <100Kk) 9 29 34 34 27 26 29 .
Experience of BEVs 2025
Large city (pop. 100k+) 29 18 28 26 43 50 30
Public transport in percent
A i BEV 1 2 2 27
Very well-developed 26 21 10 18 24 17 16 Iready driven a 38 3 6 >9 > 30
N dri BEV 62 69 74 41 75 73 70
Well-developed 38 45 39 ) 49 46 45 everdrivena
Poorly developed 23 19 35 25 20 24 27 source: DAT
Very poorly developed 13 15 16 15 7 13 12
Car population Mio. (2024) 5 40 41 3 20 26 49
Drive types in percent BEVs: assessments of car owners 2025
Petrol engine 41 40 43 24 63 38 60
Diesel engine 47 49 40 35 22 52 28 Total
Plug-in Hybrid (PHEV) 3 2 2 7 ! ! 2 Eco-friendly in use 54 55 56 57 52 60 50
Electric motor (BEV) 4 3 2 2 ! ! 4 Great fun to drive 40 44 37 50 40 37 36
Others 5 6 13 ’ 13 8 6 Perfect everyday car 37 52 55 65 35 48 33
Sources: DAT/Statistik Austria, AAA DATA, ACI Gov, SSB, Statistics Poland, ANFAC, KBA "Net household income (after deduction of taxes) Drive system of the future 36 41 43 52 41 38 39
iconve?eg (;rom c‘rotwms as fo; Fsbruarég%g%)e)
convertec from otys as of ebruany 26 Interesting because of current discount offers 43 42 58 53 54 66 43
The car owner and his relationship with the car 2025 Too expensive to buy 78 86 79 55 77 81 80
Technology not yet mature 66 65 66 56 65 78 66
Driving is fun 81 86 86 88 91 83 85 Battery is an major uncertainty factor 75 79 66 63 71 81 72
My car must always be in a technically flawless condition 90 92 86 77 87 92 90 Infrastructure is insufficient here 52 65 68 46 71 80 69
A car of my own car is utterly essential, 88 94 93 93 91 93 90 Already driven a BEV
it guarantees me freedom and independence Eco-friendly in use 64 66 64 68 63 71 62
Already leave my car at home whenever | can 49 53 63 53 51 56 44 Great fun to drive 65 66 62 68 64 62 62
and use alternatives
Individual mobility must change: less cars, more alternatives 52 60 70 46 52 59 47 Perfect everyday car 56 68 66 ” >3 63 54
The way things are developing, I'm afraid | soon 24 44 38 42 47 43 44 Drive system of the future 52 58 56 65 59 52 >4
won’t be able to afford my car any more Interesting because of current discount offers 55 57 72 61 70 76 61
I have already personally driven an electric vehicle 38 31 26 59 25 27 30 Too expensive to buy 70 82 73 49 70 74 74
As long as | can’t charge at home, 72 62 63 39 50 61 72 Technology not yet mature 50 59 57 46 64 73 56
an electric vehicle is not an option for me
Battery is an major uncertainty factor 63 76 67 58 70 78 66
Will drive my current car for longer, to wait for technological 74 77 76 77 62 74 76
or political developments in electric mobility or drive types Infrastructure is insufficient here 44 68 68 48 74 82 64
Source: DAT Source: DAT

— I ==
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Cross-country analysis

BEVs: car owners’ plans to go electric

Total

Can imagine switching 45 46 51 40 40 47 40
Can’t imagine switching 27 23 23 12 24 24 34
Already own a BEV 8 5 2 32 1 2 5
Don’t know 20 26 24 16 35 27 21
Already driven a BEV

Can imagine switching 51 55 66 34 67 58 51
Can’t imagine switching 14 12 14 5 14 15 17
Already own a BEV 20 13 7 52 4 7 16
Don’t know 15 20 13 9 15 20 16
Source: DAT/KBA

Statements on Chinese manufacturers’ cars 2025

Have experienced them (e.g. test drive, hire car) 11 12 14 16 13 10 12
Have seen some on the road 64 40 42 50 49 42 40
Have seen them in media or advertising 56 29 34 39 37 37 36
Would consider buying one 31 27 41 37 38 40 29
Source: DAT Multiple answers possible
Statements on the topic of Chinese car brands in 2025

Competition is positive, results in better choice/prices 67 62 66 68 69 76 63
Buy based on features/quality, origin doesn’t matter 54 50 56 57 50 70 50
Am sceptical about quality/reliability 46 51 45 47 52 48 51
Would be worried about my data being processed in China 33 41 28 42 35 26 38
Believe that in 5 years many Chinese car brands 22 36 31 40 32 31 33
will have disappeared again

Am confident that established manufacturers 44 48 56 58 57 46 59
will hold their own against Chinese manufacturers

Still prefer established car brands 63 67 58 70 68 55 62

Source: DAT
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Statements by car owners on value retention, workshop and care 2025

Cross-country analysis

My car must always be in a technically flawless condition 90 92 86 77 87 92 90
Regular servicing and care increases the resale value 92 87 84 96 86 7 87
Remove minor rust spots and scratches immediately 45 61 53 50 58 51 55
My car must look well cared-for inside and out, 55 82 74 71 79 80 67
else | don’t feel comfortable

Attach no importance to genuine parts 56 40 34 48 34 36 46
as they’re more expensive

To keep costs low, | would also have used parts fitted, 61 72 54 68 51 54 59
assuming they were in good working order

Am increasingly dissatisfied with the development 62 81 66 74 55 72 55
of workshop costs

To lower my running costs, | put off servicing and repairs 14 38 36 35 31 31 30
as long as possible

Often feel | don’t get the best advice during garage visits 30 44 43 37 42 39 26
Doubt whether all work recommended/performed 51 56 59 63 53 52 42
by garage was necessary

Source: DAT

Self-assessment: documenting of damage by smartphone 2025

Yes 69 76 64 70 60 76 62
No 13 11 17 10 12 6 20
Don’t know 18 13 19 20 28 18 18
Source: DAT

— I ==
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m DAT

Deutsche Automobil Treuhand GmbH (DAT) is the neutral data
authority of the automotive industry. In accordance with its mandate,
this international company collects and prepares comprehensive
static and dynamic vehicle data and provides the sector with cost-
effective, nationwide access to it via IT systems such as SilverDAT®

and suitable interfaces.

The attributes data-driven, responsible, knowledgeable, market-
regulating, car-enthusiasts, networking and forward-looking are

firmly anchored in DAT’s core brand. Thus DAT sees itself as a neutral

intermediary between all the stakeholders in the automotive industry.

Ever since 1931 it has been funded by its three partners: the VDA
(Association of the German Automotive Industry), the VDDC
(Association of International Motor Vehicle Manufacturers) and

the ZDK (German Federation for Motor Trades and Repairs). This
structure gives DAT a unique status and a special mandate within
the automotive industry.

DAT’s know-how is made available both in the form of its nationwide
network of automotive experts in Germany (the DAT Expert Partners)

and in the SilverDAT® software family. These process-oriented

applications include e.g. precise vehicle identification via VIN
(Vehicle Identification Number) requests, repair-cost calculations,

used-car valuations, key-data analyses and residual-value forecasts.

Hire-car costs and compensation for loss of use can also be auto-
matically calculated where necessary. The process-oriented online
claims-management system which is also included in SilverDAT®,
facilitates paperless communication between all parties involved in

a claim and allows them to process digital claims files.

Using data science and Artificial Intelligence, new products and services
are created, such as FastTrackAl® (support in image analysis for damage
assessment using Artificial Intelligence), the provision of telematics data

or analyses of large data volumes for new projects.

The DAT Group is represented in numerous international markets
by its subsidiaries and holding companies. A number of consumer
associations represented on the DAT advisory board oversee the
company’s practices, ensuring complete transparency, close

monitoring and a high level of independence.

data-driven
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market-regulating

car-enthusiasts

knowledgeable

forward-looking

networking
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Survey method/time frame

For this selected findings of the DAT Report 2026, a representative
survey was conducted by market research institute NIQ GfK in the
following seven countries.

Car owners were surveyed (questionnaire via access panel/CAWI) in
October 2025. All samples are weighted and therefore representative
of private car owners. The sample sizes were as follows:

Austria: 1,060, France: 1,043, Germany: 2,068, Italy: 1,059,

Norway: 962, Poland: 1,113, Spain: 1,077. -
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